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The "Internet Plus" is a great summary and inventions of the new economy and new 
situation under the background of the third industrial revolution which is dominated 
by information technology. The internet changed value creation mode from the 
traditional independent commodity/business unit chain to the Unicom between 
network portion (partner/patent, etc.),this value creation mode is a kind of network 
platform,which is the basic mode of Internet securities..New markets, new technology, 
new mode will emerge based on the cross-border integration of the securities industry 
and Internet, and the integration will lead to huge increment of space for the industry 
development, also brings to the traditional brokerage unprecedented challenges, 
therefore the securities company need to build Internet securities platform to cope 
with the impact of Internet. 
Therefore this study choose Internet financial platform business model as the research 
object, the research is mainly focused on the industry development of the Internet 
securities platform at home and abroad, the Internet securities business model 
innovation from the angle of the securities industry.Tthe research put forward the 
Internet securities business model and the elements of the construction of a platform 
Based on the product form, users’ requirements, basic company form and profit 
model.Based on all of this, the resear gave advices about Guosen securities Internet 
securities platform development. This study closely integrated with the company's 
Internet securities business, summarizes the Internet securities development 
experience and present situation at home and abroad, and extract different features 
and advantages of the Internet securities platform business model,which provide 
suggestions for platform construction. 
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2013 年 6 月 18 日，支付宝余额理财产品“余额宝”1腾空出世，在短短一年
时间用户数超 1 亿，规模超过 5700 亿元人民币，并在 2015 年发展成为全球第二
大货币基金。互联网正是促成这种证券金融市场 10 倍速变化的核心。 
表格 1-1 余额宝发展情况（截止 2014年 6 月底） 
类别 余额宝发展情况 
总收益 118 亿元 
用户数 超过 1 亿人 
用户平均年龄 29 岁，80、90 后用户占比合计 76% 
客单量 5030 元 
一年累计转入 4.96 亿次 
一年累计消费和提现 8.10 亿次 
资料来源：天弘基金 数据截至 2014 年 6 月 30 日 


















































1995 年至 2015 年，前 15 大公司市值总和从 1995 年 170 亿美元增长到 2015
年的 2.4 万亿美元。 
 
图表 1-4全球互联网上市公司市值排名 
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